
2009 FLORIDA FILM FESTIVAL

SPONSORSHIP PACKAGE
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What: Press/Media & VIP Event weeks prior to Festival Opening Night. Sneak peek 

for the media of film premieres, visiting celebrities, star chefs, and wine makers.
Estimated Attendance: 250

	�������������

What: VIPs, filmmakers, and visiting celebrities meet prior to the
screening of the highly anticipated Opening Night Film. 

When: Friday, March 27, 2009
Estimated Attendance: 80

����� �������	��
�	"

When: Friday, March 27, 2009
What: After watching the premier of a yet-to-be-announced fabulous independent film,   

leading chefs pair eclectic cuisines with superb wines from around the globe for 
an unforgettable evening. 

Estimated Attendance : 400

�����
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What: A warm welcome is guaranteed for festival fi lmmakers and festival
film goers as Full Sail rolls out superb southern hospitality.

Estimated Attendance : 300

�$�$�$��
�	"

What: This exclusive, by-invitation-only event showcases beautiful
Orlando with a delicious array of food and drink.

Estimated Attendance : 200

	���� ��
�	�"��
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What: This party becomes the spot to join our visiting and local fi lmmakers.
One groovy night is guaranteed.

Estimated Attendance: 200

������%&

What: Join us for the wrap party, which is fi lled with delicious food…and more 
cocktails! Say farewell to our filmmakers, visiting celebrities, and award winners 
as you savor the memories of the Festival. 

Estimated Attendance: 200
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4:30-6:00 p.m. Green Room Celebrity Reception
Venue: Enzian Theater
Attendance: 75 VIP/Invitati on onl y i ncludi ng Guest Chef
Film Celebrities for Weekend, and Press

6:00-8:00 p.m. Opening Night Film (Announced FEB ‘09)
Venue: Enzian Theater
Attendance: 225 incl uding Festi val VIPs, and Press

8:30-11:30 p.m. Independent Taste Opening Night Part y
With guest chef, 6 Top Local C hefs  feature fabulous dishes paired wit
outs tanding wines
Official wine sponsor can secure 8-10 pouring stations  for event
Venue: Enzai n Theater and Eden Bar
Attendance: 400

�
	
��
"'��
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11:00-12:00 a.m. Chef’s cookbook signing
Venue: TBD (Borders Books or Enzian)

12:00-2:00 p.m. Film screening (Film TBD)
Venue: Enzian Theater
Attendance: 225

2:00-3:30 p.m. Guest chef discusses Food & Film
Venue: Enzian Theater
Attendance: 225

5:00-6:30 p.m. Private Wine Tasting Event
Venue: Pri vate Resi dence
Attendance: 20

6:30-9:30 p.m. Table Talk
Celebrity chefs with Orlando f ootprints host Chefs’ Table Talk for 20 at their restaurants based on selected f ood and/or 
wine themed film.  
Venue: TBD Orlando Restaurant Partners
Attendees: 20 per restaurant

�
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10:30-11:30 a.m. Farm to Table : Why does fresh, heritage, slow, and local food tast e so damn good?  
A panel of chefs, farmers, and omniv ore heroes discuss food, where it comes f rom, 
and what that means.
Venue: Enzian Theater
Attendance: 100

Noon – 2:00 p.m. Genuine Southern/Heritage Brunch f eaturing the farm to table f oods 
Venue: Grand Bohemian Hotel Orlando
Attendance: 85
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•The festival audience reflects the affluent, educated guests of Enzian, 

discerning people with a thirst for knowledge

•Affiliated with 2+ art organizations

•Active in business, athletics, and volunteerism

•Savvy web users

•Read the newspaper daily, both print & online

•Own their own homes & automobiles

•Spend an average of $3,200 per year on entertainment

•Purchase electronics, sports equipment, and home furnishings

THE PROFILE

Estimated Attendance : 25,000

Women/Men: 53%/47%

Age : 46% are under age 35

Household Size: 2.2

Household Income: 39% earn over $75,000 

Education: 71% are college graduates

Economic Impact: Total economic impact to the area from festival

attendees is over $500,000. 
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Based on 2007 Motion Picture of America Entertainme nt Industry Market Statistics

•Domestic moviegoers purchased 1.4 billion theater tickets in 2007.

•More films in 2007 were released by independents.

•All U.S. moviegoers (with the exception of African-Americans) went to more movies in 

2007 than in 2006.

•Movies continue to draw more people than theme parks, and the major sports combined

•Going to the movies remains an affordable outing for most families 

– with admission prices significantly lower than alternative entertainment options.

•73% of U.S. moviegoers use the Internet to conduct research before 

going to the theater, and are more likely to see a movie on opening weekend, 

go the theater often, and see some movies more than once in a theater.

•One in seven U.S. moviegoers have invested to a great degree in content

delivery and/or hardware for the home.  

•Those with five or more technologies at home attend four more movies per year 

than those with fewer technologies.



C�������
����+�
��
���!�������������	��
�����
����������
������
����

�

��
�
����
�����
�������� ���

��������
���
�������	E
�#�����	�
�
������������(

<���
�6��
��
��



���/�������01���� $50,000


2����������)���3��� • One (1) 60-second trailer before opening night film
• One (1) full-page, four-color ad in collector's edition program 
• One (1) half-page editorial about company in collector's edition program
• One (1) half-page, black & white ad in pocket-guide fi lm schedule 
• Company listing in pocket-guide film schedule
• Recognition in program under Opening Night Film & Party
• Recognition on select Festival advertising; local, regional, and national
• Recognition on Festival e-cards sent to database (more than 35,000 subscribers)
• Recognition before Opening Night Film and Opening Night Party
• Recognition before Filmmakers’ Award Ceremony and Revel 18 
• Recognition at one industry party 
• Recognition at Press Preview event
• Logo/link and 15-word description on FloridaFilmFestival.com 
• Logo on official Festival poster
• Logo on select Festival signage
• Logo on all communication sent to Platinum Pass Patrons promoting the festival
• Logo recognition on Festival industry party invitations
• Logo recognition within Enzian Theater lobby 
• Opportunity for company representative to address the audience before Opening Night Film and Opening Night Party
• Opportunity for company representative to address the audience before one industry party
• Opportunity for company representative to address the audience before Press Preview event
• Banner, logo/link inclusion in four (4) Enzian Theater e-newsletters (more than 35,000 subscribers)
• Company name on Enzian patio theater marquee 
• Co-sponsor of one industry party (based on availability)
• Facil itate cross-promotion opportunities with other sponsors 

�10�� ��4 • Inclusion in local/regional press release announcing sponsorship
• Opportunity for company spokesperson to conduct media interviews

���21 ����� �5��� • Promotional material inclusion in Platinum Pass holder and Filmmaker swag bags

������ • 1,000 film vouchers to the Festival 
• 10 invitations to the Opening Night Film & Party 
• 10 invitations to the Revel 18
• Company invitation to Press Preview Event 
• Company invitation to co-sponsored industry party

+66-�������
���������	��
�������������*� OPENING NIGHT FILM & PARTY SPONSOR



���/�������01���� $30,000 (Only sponsorship that provides you recognition in front of all films presented)


2����������)���3��� • One (1) 30-second trailer before all fi lms 
• One (1) full-page, four-color ad in collector's edition program
• One (1) half-page editorial about company in collector's edition program
• Company listing in collector’s edition program under Volunteer page
• Recognition on select Festival advertising; local, regional, and national
• Recognition on official Festival poster
• Recognition on select Festival signage 
• Recognition on Festival e-cards sent to database (more than 35,000 subscribers)
• Recognition at Press Preview Event
• Logo/link on FloridaFilmFestival.com
• Logo on volunteer t-shirts (400)
• Logo on volunteer event invitations
• Logo recognition inside Enzian Theater lobby
• Logo on all communication sent to Platinum Pass Patrons
• Sponsor of volunteer wrap-up party
• Facil itate cross-promotion opportunities with other sponsors 

�10�� ��4 • Inclusion in local/regional press release announcing sponsorship
• Opportunity for company representative to conduct media interviews

���21 ����� �5��� • Opportunity to donate one raffle item for Volunteer Wrap-Up Party
• Promotional material inclusion in Platinum Pass holder and Filmmaker swag bags

������ • 800 film vouchers
• 3 invitations to Opening Night Film & Party
• 8 invitations to Revel 18
• Company invitation to Volunteer Wrap-Up Party
• Company invitation to Press Preview event

+66-�������
��������	��
�������������*� COMPANY BRANDED VOLUNTEER SPONSOR
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���/�������01���� $25,000

�������7 During the American Independent Competition, there are a total of 11 awards given that are divided into three 
categories: Features, Documentaries, and Shorts.  

Award sub-categories include: 
Narrative Feature Grand Jury Award, Documentary Short Grand Jury Award, Grand Jury Award Animated Short, 
Documentary Feature Special Jury Award, Documentary Feature Audience Award, Narrative Short Grand Jury Award 
(qualifier in the category of “Best Live Action Short”), Animated Short Grand Jury Award, Narrative Short Special Jury
Award, and Audience Award for Best Short Film (Narrative, Animated, or Documentary)


2����������)���3��� • One (1) 30-second trailer before all competition films
• One (1) full-page, four-color ad in collector's edition program
• One (1) half-page editorial about company in collector's edition program
• Company name on all fi lmmaker awards
• Company representative to address the audience before Revel 18
• Recognition as “Awards Presented By” in all marketing material
• Recognition in program under filmmaker section
• Recognition on select Festival advertising; local, regional and national 
• Recognition on Festival e-cards sent to database (more than 35,000 subscribers)
• On-site recognition during Revel 18
• Recognition at Press Preview event
• Logo on official Festival poster
• Logo on select Festival signage
• Logo/link on FloridaFilmFestival.com
• Logo/link on Enzian.org under submissions page
• Logo on communication sent to filmmakers
• Logo recognition inside Enzian Theater lobby
• Logo recognition on industry party invitations
• Logo on select posters at Regal Cinema
• Logo on sponsor board at Regal Cinema 
• Facil itate cross-promotion opportunities with other sponsors 

�10�� ��4 • Inclusion in local/regional press release announcing partnership
• Opportunity for company spokesperson to conduct media interviews 

���21 ����� �5���
• Promotional material inclusion in Platinum Pass holder and Filmmaker swag bags

������ • 800 film vouchers
• 8 invitations to Revel 18
• Company invitation to Press Preview event

+66-�������
���������	��
�������������*� FILMMAKER AWARDS SPONSOR



���/�������01���� $15,000


2����������)���3��� • One (1) 15-second trailer before all competition films
• One (1) half-page, four-color ad in collector's edition program 
• Recognition in program under filmmakers’ section
• Recognition on select Festival advertising; local, regional, and national
• Recognition before Revel 18
• Recognition at Press Preview Event
• Logo on official Festival poster
• Logo on select Festival signage
• Logo/link on FloridaFilmFestival.com
• Logo on Revel 18 invitations
• Company representative to address the audience before Revel 18
• Facil itate cross-promotion opportunities with other sponsors  

�10�� ��4 • Inclusion in local/regional press release announcing partnership
• Opportunity for company spokesperson to conduct media interviews 

���21 ����� �5��� • Promotional material inclusion in Platinum Pass holder and Filmmaker swag bags

������ • 600 film vouchers
• 10 invitations to Revel 18
• Company invitation to Press Preview

+66-�������
���������	��
�������������*� REVEL 18 PARTY



���/�������01���� $15,000

�������7 • The competition categories of the Florida Film Festival have introduced audiences to some of the most intriguing 
independent films and fi lmmakers of the past 18 years.

• The Audience Award winning films are chosen by the audience. Guests choose their favorite film on 
an easy-to-follow ballot. 

• The juries collectively are comprised of nine individuals from the film and entertainment community, 
each of whom brings a unique perspective of experience.


2����������)���3��� • One (1) 15-second trailer before audience award fi lms 
• One (1) half-page, four-color ad in collector's edition program 
• Recognition in program under Audience Award films
• Recognition on select Festival advertising; local, regional, and national
• Company representative to address audience before Audience Award films
• Logo on official Festival poster
• Logo on select Festival signage
• Logo/link on FloridaFilmFestival.com
• Logo on Audience Award ballots
• Opportunity to capture data from ballots submitted 

�10�� ��4 • Inclusion in local/regional press release announcing partnership
• Opportunity for company spokesperson to conduct media interviews 

���21 ����� �5��� • Promotional materials in Platinum Pass holder and Filmmaker swag bags

������ • 600 film vouchers
• 6 invitations to Revel 18
• Company invitation to Press Preview

+66-�������
���������	��
�������������*� AUDIENCE AWARDS



���/�������01���� $10,000

�������7 During the American Independent Competition, there are a total of 11 awards given that are divided into three 
categories: Features, Documentaries, and Shorts. 

Award sub-categories include: 
Narrative Feature Grand Jury Award, Documentary Short Grand Jury Award, Grand Jury Award Animated Short,

Documentary Feature Special Jury Award, Documentary Feature Audience Award, Narrative Short Grand Jury Award 
(qualifier in the category of “Best Live Action Short”), Animated Short Grand Jury Award, Narrative Short Special Jury

Award, and Audience Award for Best Short Film (Narrative, Animated, or Documentary)


2����������)���3��� • One (1) 10-second trailer before film category selected 
• One (1) half-page, black & white ad in collector's edition program
• Recognition in program under film category selected
• Company listing on official Festival poster
• Company listing on select Festival signage
• Company representative to address audience before film category selected
• Logo/link on FloridaFilmFestival.com 
• Logo/link on Enzian.org September 2008-April 2009 under submissions page
• Logo on communication sent to filmmakers
• Facil itate cross-promotion opportunities with other sponsors

�10�� ��4 • Inclusion in local/regional press release announcing partnership 
• Opportunity for company spokesperson to conduct media interviews 

���21 ����� �5��� • Promotional material inclusion in Platinum Pass holder and Filmmaker swag bags

������ • 400 film vouchers
• 4 invitations to Revel 18
• Company invitation to Press Preview

+66-�������
��������	��
�������������*� FEATURE, SHORT, OR DOCUMENTARY AWARD SPONSOR
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���/�������01���� $10,000


2����������)���3��� • One (1) 10-second trailer before food films
• One (1) half-page, black & white ad in collector's edition program
• On-screen logo before food fi lms
• Recognition in program under Film, Food & Wine section
• Recognition on select Festival advertising; local, regional, and national
• Recognition on branded film, food & wine marketing materials
• Recognition on-site during film, food & wine weekend events
• Company representative to address audience before food & wine weekend events
• Company listing on official festival poster
• Company listing on festival signage
• Logo/link on FloridaFilmFestival.com
• Facilitate cross-promotion opportunities with other sponsors 

�10�� ��4 • Inclusion in local/regional press release announcing partnership
• Opportunity for company spokesperson to conduct media interviews 

���21 ����� �5��� • Opportunity for one collateral material to be distributed at weekend events
• Opportunity for special bounce-back offer distributed to event guests
• Promotional material inclusion in Platinum Pass holder and Filmmaker swag bags

������ • 400 film vouchers
• 4 invitations to Saturday food & wine event
• 4 invitations to Sunday food & wine event
• Company invitation to Press Preview event

+66-�������
���������	��
�������������*� ����'� FOOD & WINE SATURDAY & SUNDAY WEEKEND EVENTS



2009 FLORIDA FILM FESTIVAL SPONSORSHIP: Film Sponsor 2009 FLORIDA FILM FESTIVAL SPONSORSHIP: Forum Sponsor

���/�������01���� $8,000 (Sponsor chooses one film 
category of choice)  

���5����������� Spotlight fi lms, Special screenings 
(includes Family, Music, Florida, 
and Retro fi lms), and Midnight films 


2����������)���3��� • Company logo on-screen before film category 
• Company representative to address audience  

before sponsored film category
• Logo/link on FloridaFilmFestival.com
• Recognition in collector's edition program 

under selected fi lm category
• One (1) half-page, black & white ad in

Festival program
• Facilitate cross-promotion opportunities 

with other sponsors

�10�� ��4 • Inclusion in local/regional press release 

���21 ����� �5��� • Promotional material inclusion in Platinum Pass 
holder and Filmmaker swag bags

������ • 200 film vouchers
• Company invitation to Press Preview

���/�������01���� $8,000

���15����������� Maximizing On-Line Media and
Filmmaker Forum


2����������)���3���
• Company logo on-screen before sponsored 

forum
• Company representative to address    

audience before sponsored forum
• Logo/link on FloridaFilmFestival.com 
• Logo on forum marketing materials
• Recognition in collector's edition program

under selected forum category
• One (1) half-page, black and white ad in 

Festival program
•Facilitate cross-promotion opportunities with 
other sponsors

�10�� ��4 • Inclusion in local/regional press release 
• Broadcast on Orange TV --Central  Florida’

only government access channel 

���21 ����� �5��� • Promotional material inclusion in Platinum 
Pass holder and Filmmaker swag bags

������
• 200 film vouchers
• Company invitation to Press Preview 

and industry forums
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���/�������01���� $5,000

��.�8�������3 One Festival Film, One Industry Party, or One Forum
Festival Film
• Company listing in limited edition collector's edition program as co-sponsor of specific fi lm 
• Company listing in Festival pocket-guide film schedule
• Company representative to address audience before co-sponsored film 
• Logo/link on FloridaFilmFestival.com 
• Company recognition before co-sponsored fi lm
• Company invitation to Press Preview event
• Promotional material inclusion in Platinum Pass holder and Filmmaker swag bags
• Facilitate cross-promotion opportunities with other sponsors 
• 25 film vouchers to the Festival

Festival Industry Party
• Company listing in limited edition collector's edition program as co-sponsor of specific industry party 
• Company invitation for co-sponsored industry party
• Company recognition before co-sponsored industry party 
• Company representative to address audience before co-sponsored forum
• Company invitation to Press Preview event
• Company invitation to co-sponsored industry party Logo on co-sponsored party invitation
• Logo/link on FloridaFilmFestival.com
• Promotional material inclusion in Platinum Pass holder and Filmmaker swag bags 
• Facilitate cross-promotion opportunities with other sponsors 
• 25 film vouchers to the Festival

Festival Forum
• Company listed in limited edition collector's edition program as co-sponsor of specific forum
• Company invitation to Festival forum
• Logo on forum marketing materials
• Company recognition before co-sponsored forum
• Company representative to address audience before sponsored forum
• Company name listed on FloridaFilmFestival.com
• Company invitation to Press Preview event
• Promotional material inclusion in Platinum Pass holder and Filmmaker swag bags
• Facilitate cross-promotion opportunities with other sponsors 
• 25 film vouchers to the Festival

+66-�������
��������	��
�������������*� SUPPORTING CAST

+66-�������
��������	��
�������������*� FESTIVAL FRIEND

���/�������01���� $500

)���3��� • Listing on FloridaFilmFestival.com 
• Recognition on collector’s edition program under Festival Friends 


